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While the extraordinary rapid developments in the technology world, globalization and competition create 

various challenges in the field of marketing; it also creates new changes in customer behavior. Traditional 

marketing tools cannot respond to this change and lead businesses to find new solutions. Today, businesses are 

looking for innovative and alternative ways of communication to reach their customers and communicate more 

effectively. However, they have begun to realize that one-way communication is no longer effective and there 

are emotional bonds with customers. Experiential marketing is a marketing concept in which businesses aim to 

have loyal customers by creating positive experiences and touching customer emotions. Experiential marketing 

offers businesses significant advantages such as customer loyalty, customer satisfaction, increasing sales and 

return on investment. In this context, this study focuses on creating a broad conceptual framework about the 

experiential marketing. In addition, the study aims to assist managers in their marketing decisions by including 

various experiential marketing examples of businesses.  

Keywords: Experiential Marketing, Experience, Examples of Experiential Marketing,  

Advantages of Experiential Marketing 
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Tablo 1:  

Yazar(lar)/Tarih Bulgular 

 

Wahyono ve Nurjanah, 

2020 . 

Ishara ve Gayathree, 
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Haumer vd., 2020 leri ve marka sadakati 

. 

Abadi vd., 2020  

Oliveira vd., 2020 
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Yeh vd., 2019 
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Lin, 2019 
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2018 
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Wahyuningtyas vd., 

2017 
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Khan ve Rahman, 2014 
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Chen, 2013 (i) Deneyimsel 
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Liang vd., 2013 
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Hyunjin, 2013 
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Kustini, 2011 
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Kaynak: (Maghnati, Ling, & Nasermoadeli, 2012: 170) 
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tmektedir. 
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rmektedir. 
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Ait olma (RELATE) deneyimi: d mektedir. 
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(Grundey, 2008: 140):  

 

tabelalar, isimler, logolar, renkler vb. 
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lerden elde edilen rekabet 

2006: 48).  
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 (Nofiawaty vd., 2019: 302; Datta, 2015: 28; Abadi vd., 2020: 84):  
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(Kailani ve Ciobotar, 2015: 281).  

 

 

 

(Pratminingsih vd., 2018: 1-3).  
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Google 
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Coca Cola  
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. 
Disney 
Channel 

Doc McStuffin, hayali 

 

. 
Samsung 

Stratford International, Westfield Stratford, N1 Center Islington, Canary Wharf, One New Change, 
B

. 
Blinkbox 

pazarlama sayesinde Blinkbox  
20th 
Century Fox 

-  fiziksel 
- . 

Kaynak: (Stephen, 2017; Becker, 2019; Mulcahy, 2019; Econsultancy, 2018; Bowler, 2016; EventMB 

Studio Team, 2019) 
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